Blogging & Social
Media for Authors




About Gheryl

Cheryl has been actively using and exploring social media for over a decade. She's
been blogging even longer. She is a freelance designer and trainer through her
company, Creative Miscellany.

http://cmisc.ca/

Cheryl has self published a number of books, including Haiku Miscellany, a
collection of silly haiku about monsters, robots, and aliens.

http://cheryldewolfe.com/
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Why Bother?

Three reasons every author needs to be blogging and using social media:

1. Control -- manage and maintain ownership of your content
2. Community -- Find and connect with your audience/readers/fans
3. Market -- Build your brand and increase sales



Ideally, every author needs a website that includes a blog and that links out to
other services, including social media and sales platforms.
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drive traffic to a single source
where you can generate sales.

‘ = rﬁ‘ ; e a8 A an I LM

detail from The Blog Sales Funnel



https://www.entrepreneurs-journey.com/blog-sales-funnel/

Your first decision is what platform or service to use:

@WORDPRESS Option A: a free online blogging site

These are cloud-based (meaning you do not pay for
storage of your files) but come with differing levels of
limitations.

Some will let you use your own domain name; some
will only do so for a fee.




Your first decision is what platform or service to use:
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Option B. web-based drag-and-drop
site builder (template driven)

In general these sites have limited
flexibility, but you can create something
that looks professionally designed without
paying a designer

As with the blog services, you can
connect a domain name for a fee.



Your first decision is what platform or service to use:

@WORDPRESS

Drupal
},) Joomlal

Option C: user hosted content management system

This is software that is used to build websites; each of
these can be modified with extensions to add
components.

There are added costs for web hosting (storage) and
possibly design, if you are not able to do it yourself.

These do give the best option for full control and for
future growth of your site.



Wordpress is so easy to use that it
powers roughly one out of every
four websites on the entire web.

You can choose between the cloud-
hosted wordpress.com or install it
on your own host from wordpress.

org
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Every site should have some basic content:

Who you are (About)

How to find you (Contact & Links)
What you write/have written
What others have said

What are you doing? (Blog)

“Checklist” CC-BY Oliver Tacke


https://flic.kr/p/jBXjtH

Blog content needs to be regular,
engaging, and authentic.

Other content (tweets, comments,
photos, videos, and reviews) can
be more spontaneous.

Regular blog content will “train”
your readers to check and return
for new updates.




You don’t have to write your blog content on a schedule.

You can:
e make a habit of writing on time
e write ahead
e have a few posts in a cache
e go all out and build a blog plan for a month/quarter/whole year

Most platforms and services allow you to schedule posts so you are not tied to the
publication schedule



Engaging & Authentic Content

Engaging content often flows naturally
from writing authentically.

People love to read about the “real
author” - be vulnerable.

Share as much as you are comfortable
about your process, your frustrations,
your celebrations.

Ask the audience questions.



Social media can be daunting.
Don’t try to be everywhere.

Pick one to three services and
start there.

Link or point services back to
your blog/website.

Dive in!




The best sites are ideally where you already are and where your audience is.
The basics are:

Facebook. Make a page to keep it separate
from your personal account.

Twitter. If you can compose short updates,
it is a great broadcast platform.

GoodReads. Wall to wall eager readers!



Other Sites to Consider

If your content is illustrated or instructional, consider:

Instagram. Use hashtags (keywords
preceded by #) for more reach

Tumblr. This site skews young, but
there are many many “blogs” focused on
reading, writing, libraries, and other
bookish subjects.

YouTube. Great for instructions!
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find the right time to post

this will vary depending on the
service/platform you are using

this infographic is from Post Smarter:
The Best Times to Use Social Platforms
by Dane Atkinson (Entrepreneur)

your audience may vary from this guide,

too!
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Quality outperforms quantity.
Don’t post a bunch of things at once!

Spread out your posts by using
scheduling tools.




ALWAYS share:

new blog posts
media mentions
new books or other media for
sale
e readings/book signings
e site updates




Yes, it is OK to use social media
for sales and promotion!

No more than 1in 5 posts should
be self-promotional.

See also the “80/20 rule” -- well
defined by Joanna Penn at the
Creative Penn
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The Bottom Line about Social Media

It should be social: light, easy, and
pleasant.

If it becomes too much of a chore,
consider:

e reducing the number of services
you use

e hiring someone else to manage it
for you







Thank you!

Cheryl DeWolfe

creativemiscellany@gmail.com

http://cheryldewolfe.com/

https://twitter.com/victriviaqueen

https://www.facebook.com/creativemiscellany/
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